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Locality and Emotion.
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Locality and Emotion.
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Market Overview.

s>Search Engine&njoy enormous popu-

larity , face the end of growth, expand the focus, and
introduce universal and local search.

»Content Provider experience com

petition, lose market shares (Publisher, Newspapers,
Yellowpages) and classified revenues; enjoy local
competence, data treasures, archives, and trust.

>Companiesand Advertisers

target local or regional on local customers; follow the
trend and sociology of economic development.
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Customer Perspective.

» The daily life consists of activities and exchanges

within the SOCIAl graph, most of them rely

on local or regional relationships and interactions.

» The percentage oflOCal Shopping

activities and transactions is very high, dominated
by rent, food, transportation, entertainment and
education.

>Search activities reflect local interests.
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