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Profiles and Platforms
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Source: XKCD. Map of Online Communities.Available: http://imgs.xkcd.com/comics/online_communities.png

Map of Online Communities. Spring 2007.

Social Media
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3ÏÖÚÌȮɯÞÏÖɯÊÈÓÓɯÛÏÌÔÚÌÓÝÌÚɯȱɯ

3ÏÖÚÌȮɯÞÏÖɯ×ÙÌÛÌÕËɯÛÖɯÉÌɯȱ

3ÏÖÚÌȮɯÞÏÖɯÈÙÌɯȱ

Classification of Social Media

Social Media
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1. Rating

2. Customer Reviews 

3. Share Your Images 

4. Also Bought 

5. Sales Rank 

6. Update Info 

7. Sponsored Links 

Social Media

8. Sell Yours Here

9. Add to Lists 

10.Tell a Friend 

11.Write a Review

12.Give Feedback 

13.Citations 

Social Features. Google, Amazon and Beyond. Amazon.com. 2007
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Social Media

14.Click a Tag

15.Your Tags 

16.Customer Reviews 

17.Rate of Review 

18.Comment Review

19.Discuss Product 

20.Amapedia 

21.Listmania 

22.Help Others/ Tag Item 

23.Rate Item

24.Video Review 

25.Avg. Customer Review  

26.Customer Review

27.Rate Review

Social Features. Google, Amazon and Beyond. Amazon.com. 2007

http://www.hendrikspeck.com/
http://www.suma-ev.de/
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Social Media

28.Category Directory

29.Subject Directory 

30.Update Info 

31.Your Account

32.Your History 

33.Your Searches  

34.Sponsored Links 

35.Careers

36.Contact Us

37.Feedback

38.Also Bought 

39.Sell Item

40. Join 

41.Advertise 

Social Features. Google, Amazon and Beyond. Amazon.com. 2007
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Person of the Year. Time Magazine. 2006.

2ÖÜÙÊÌȯɯ&ÙÖÚÚÔÈÕȮɯ+ÌÝȭɯɁ3ÐÔÌɀÚɯ/ÌÙÚÖÕɯÖÍɯÛÏÌɯ8ÌÈÙȯɯ8ÖÜȭɂɯTime Magazine.December 25, 2006, Available: 
http://www.time.com/time/personoftheyear/archive/covers/2006.html

Social Media
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Worldwide Growth of Selected Social Networking Sites
June 2007 vs. June 2006

Source: Comscore. Social Networking Goes Global.Available: http://www.comscore.com/press/release.asp?press=1555

Jun -2006 Jun -2007

MySpace 66,401,000 114,147,000 72 %
Facebook 14,083,000 52,167,000 270 %
Hi5 18,098,000 28,174,000 56 %
Friendster 14,917,000 24,675,000 65 %
Orkut 13,588,000 24,120,000 78 %
Bebo 6,694,000 18,200,000 172 %
Tagged 1,506,000 13,167,000 774 %

Social Networking Statistics 

Total Unique Visitors Change

http://www.hendrikspeck.com/
http://www.suma-ev.de/
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Worldwide Daily Visitation of Selected Social Networking Sites
June 2007 vs. June 2006

Source: Comscore. Social Networking Goes Global.Available: http://www.comscore.com/press/release.asp?press=1555

MySpace 62.1% 3.8% 24.7% 1.3% 8.1%
Facebook 68.4% 2.0% 16.8% 5.7% 7.1%
Hi5 15.3% 24.1% 31.0% 8.7% 20.8%
Friendster 7.7% 0.4% 2.5% 0.8% 88.7%
Orkut 2.9% 48.9% 4.6% 0.6% 43.0%
Bebo 21.8% 0.5% 62.5% 1.3% 13.9%
Tagged 22.7% 14.6% 23.4% 10.0% 29.2% 

Social Networking Statistics 

Share (%) of Unique Visitors

North Latin Europe Middle Asia
America America East -Africa Pacific

http://www.hendrikspeck.com/
http://www.suma-ev.de/
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Selection of Leading Social Networking Sites. 
Ranked by German Unique Visitors. July 2007.

Source: Comscore. German Social Networking Community Reaches 14.8 Million.
Available: http://www.comscore.com/press/release.asp?press=1737

Total German  32,924,000
Internet Audience

Social Networking 14,804,000

MySpace 3,650,000
StudiVZ Sites 3,113,000
JUX.DE 2,614,000
Piczo 2,004,000
Stayfriends 1,335,000
Netlog 1,251,000
Sevenload 1,143,000
Xing 685,000
Skyrock Network 507,000
MSN Groups 440,000

Social Networking Statistics 

http://www.hendrikspeck.com/
http://www.suma-ev.de/
http://www.comscore.com/press/release.asp?press=1737


Prof. Hendrik SpeckSearch Marketing Expo 2008

Suchmaschinen Verein SuMa e.V .

Social Media in the United States.
February 2007 vs. February 2008.

Social Networking Statistics 

Total Unique Visitors Change

Feb-2007 Feb-2008

1. MySpace 53,362 55,419 4 %
2. Facebook 9,923 20,043 102 %
3. Classmates Online 12,815 12,955 1 %
4. Windows Live Spaces 9,253 7,882 - 15 %
5. LinkedIn 1,990 7,392 271 %
6. AOL Hometown 8,907 6,004 - 33 %
7. Club Penguin 3,233 4,727 46 %
8. Reunion.com 4,348 4,323 - 1%
9. AOL Community 4,641 3,337 - 28 %
10. Flixster 1,591 2,619 65 %

Source: Mashable. 2ÛÈÛÚȯɯ6ÏÖɀÚɯ'ÖÛɯÈÕËɯ6ÏÖɀÚɯ-ÖÛɯÐÕɯ2ÖÊÐÈÓɯ-ÌÛÞÖÙÒÐÕÎȭ
Available: http://mashable.com/2008/03/13/social-networking -statistics-2/
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11. Buzznet.com 1,332 2,526 90 %
12. Bebo 1,211 2,255 86 %
13. Imeem 1,382 2,187 58 %
14. Meetup.com 1,215 1,940 60 %
15. Last.fm 1,508 1,938 29 % 
16. Care2.com 1,626 1,765 9 %
17. MyYearbook 2,368 1,738 - 27 %
18. Yahoo! 360° 3,291 1,734 - 47 %
19. Ning NA 1,464 NA
20. Friendster 857 1,389 62 %

Social Networking Statistics 

Total Unique Visitors Change

Feb-2007 Feb-2008

Source: Mashable. 2ÛÈÛÚȯɯ6ÏÖɀÚɯ'ÖÛɯÈÕËɯ6ÏÖɀÚɯ-ÖÛɯÐÕɯ2ÖÊÐÈÓɯ-ÌÛÞÖÙÒÐÕÎȭ
Available: http://mashable.com/2008/03/13/social-networking -statistics-2/

Social Media in the United States.
February 2007 vs. February 2008.
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Social Networking Statistics 

Feb-2007 Feb-2008

Time per Person Change

1. MySpace 2:00:24 2:12:19 10 %
2. Facebook 1:04:54 1:06:43 3 %
3. Classmates Online 9:03 10:21 14%
4. Windows Live Spaces 8:29 5:02 - 41%
5. LinkedIn 5:10 10:31 104 %
6. AOL Hometown 1:54 1:58 4 %
7. Club Penguin 45:37 9:04 - 80 %
8. Reunion.com 4:49 4:34 - 5 %
9. AOL Community 1:05:33 36:58 - 44 %
10. Flixster 12:28 7:38 - 39 %

Source: Mashable. 2ÛÈÛÚȯɯ6ÏÖɀÚɯ'ÖÛɯÈÕËɯ6ÏÖɀÚɯ-ÖÛɯÐÕɯ2ÖÊÐÈÓɯ-ÌÛÞÖÙÒÐÕÎȭ
Available: http://mashable.com/2008/03/13/social-networking -statistics-2/

Social Media in the United States.
February 2007 vs. February 2008.
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Google Earth is a virtual globe program 

with superimposed images of satellite imagery, 
aerial photography, GIS and community layers and 

350m downloads.

Panoramio is a photo sharing portal, with 

5m geotaggedphotographs and 

1.4m users, whose pictures are included in 

the default layer of Google Earth. 

Google Earth and Panoramio.

Case Studies

Source: Manchon, Eduardo. Interview mit Panoramio. GoogleWatchBlog. March 8, 2008, Available: 
http://www.googlewatchblog.de/2008/03/08/interview -mit -panoramio/
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YouTube is a video sharing portal, acquired by 

Google Inc, with millions users and hundreds of 
millions of videos. 

The Vancouver Film School is 

"ÈÕÈËÈɀÚɯÓÌÈËÐÕÎɯÍÐÓÔɯÈÕËɯÈÙÛɯÐÕÚÛÐÛÜÛÐÖÕɯÓÖÊÈÛÌËɯÐÕɯ
Vancouver. 

The European Graduate School is 

a Swiss graduate school with two divisions: Media and 
Communications and Arts, Health and Society. 

Intelligent Life at YouTube.

Case Studies
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