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Social Network Analysis
Definition

A social network is a social structure, community, or 
society made of nodes which are generally accounts, 
individuals or organizations. It indicates the ways in 
which they are connected through various social 
familiarities, affiliations and/or relationships ranging 
from casual acquaintance to close familial bonds.

http://www.hendrikspeck.com/


Prof. Hendrik SpeckArbeitskreis Wissensmanagement Karlsruhe e.V.

Suma e.V. - Gemeinnütziger Verein zur Förderung der Suchmaschinen -Technologie und des freien Wissenszugangs e.V.

Visualization.

Social Networks
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Profiles and Platforms

Social 
Bookmarking

Social 
Video Sharing

Social Photo 
Sharing

Social 
Encyclopedia

Social 
Community

Social Music 
Community

Social Networks
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Upload audio/video you created

Publish your own Web pages
0 %

Read customer ratings/reviews

50 %

Read blogs

Participate in discussion boards

Use social networking sites

Watch peer-generated video

Post ratings/reviews

Comment on blogs

Tag Web pages or other content

Use RSS feeds

Listen to podcasts

Publish or maintain a blog

25 %

Source: Li, Charlene. Social Technographics.Forrester Research. 2007. 
Available: http://www.forrester.com/Research/Document/Excerpt/0,7211,42057,00.html

Monthly Usage. United States. 2006.

Web 2.0 and Usage of Social Networks
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Use widgets

Create my own online video
0 %

Use social networking sites

50 %

Weekly Usage. Age 12-21. United States. 2006.

Read a blog

Publish your own blog

Contribute to a discussion board

Use a wiki

Listen to podcasts

View a video on a video blog site

Reviews products or services

Read RSS feeds

Publish your own web pages

Use a tagging services

25 %

Source: Li, Charlene. Social Technographics.Forrester Research. 2007. 
Available: http://www.forrester.com/Research/Document/Excerpt/0,7211,42057,00.html

Web 2.0 and Usage of Social Networks
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0 %

Critics

50 %

52 %

19%

Collectors

Joiners

Spectators

Inactives

33 %

19 %

15 %

Consumer Groups by Activity. United States. 2006.

Creators 13%
Publish Web page or blog / Upload video to videoportals

Comment on blogs / Post ratings and reviews

Use RSS / Tag Web pages

Use social networking sites

Read blogs / Watch videos / Listen to podcasts

None of these activities

Source: Li, Charlene. Social Technographics.Forrester Research. 2007. 
Available: http://www.forrester.com/Research/Document/Excerpt/0,7211,42057,00.html

Web 2.0 and Usage of Social Networks
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50,000,000 Evolution of Dance. User. Youtube.

33,000,000 Avril Lavigne. Girlfriend. Youtube.

25,000,000 Pokemon Theme Music Video. User. Youtube.

23,000,000 SNL. Dick in a Box. Youtube.

22,000,000 Desperate Housewives. ABC. USA. TV.

18,000,000 Quick Change Artists. NBC. Youtube.

18,000,000 CSI: Miami. CBS.USA. TV.

17,000,000 Gansta Happy Feet Remix. User. Myspace.

15,500,000 Lost. Second Season Premiere. ABC. USA. TV.

Audience Comparison. June 2007.

Web 2.0
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